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#�������
��

����$"%

&�'

���������
 ������(

Product 
Sales

Total 
Sales

+53.7%

+55.8%

+33.2%

+26.9%

Published

Like-for-like
basis at
constant 

exchange rates

)���'*

4,380

6,826

3,484

5,354

896

1,472

H1 2009 H1 2010
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386
584

H1 2009 H1 2010

429

1,202

H1 2009 H1 2010

1,691

2,203

H1 2009 H1 2010

998

1,365

H1 2009 H1 2010

����������!�������+���
���,
 "���
��
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#�������
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����������'*

Published Like-for-like basis
at constant 

exchange rates

+55%
+27%

Published

+180%

+43%

+29% +35%

Like-for-like basis
at constant 

exchange rates

Like-for-like basis
at constant 

exchange rates

Like-for-like basis
at constant 

exchange rates

+37%

Published

+30%

Published
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H1 2009 H1 2010 H1 2009 H1 2010

H1 2009 H1 2010 H1 2009 H1 2010

+31% +21%

+165%

+89%

+94%
+70%

+137%

+35%

360

951

229
442

148
343

2,778

3,618

#�������
��

�����
���� ���'*

Like-for-like basis
at constant 

exchange rates

Like-for-like basis
at constant 

exchange rates

Like-for-like basis
at constant 

exchange rates

Like-for-like basis
at constant 

exchange rates

Published

PublishedPublished

Published
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216.5

95.6

H1 2009

90.3

H1 2008

0.9

H2 2008 H1 2010H2 2009

In €m

As % 
of total 
sales

-4.3%

1.9%
1.4%

0.0%

3.2%

(187.3)
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(187)

H1 2010

H1 2009 Volume 

Variable cost
margin

improvement

Emcon
Plastal

Germany 
+253

+132 +19 217

/�
�����������*


H1 2008

23.0

H2 2008 H1 2009 H2 2009 H1 2010

22.8
22.3

24.8
25.4

1������
���
��*������

���'* ���%������������
��

�



+���
���

��
�	


��

���

��

��


��
���

���
�
�

���
���

���

����
���	
����
���
���
��
�� ���
���� +

#�
����
��
������*
����'���*

)��'*

4,380

(187.3)

(72.4)

3.6

(62.6)

(34.6)

(353.3)

(10.9)

3.1

(3.5)

(364.6)

H1 2009 H1 2010

Sales 

Operating income

Restructuring

Other income and (expense), net

Interest expense, net

Other income and interest expense

Pretax income of integrated companies

Corporate income taxes

Net income of companies 
accounted for by the equity method

Minority interests

Consolidated net income (Group share)

6,826

216.5

(58.3)

56.1

(47.4)

(14.2)

152.7

(47.7)

6.7

(9.8)

101.9
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�����!��� '��2*

)��'*

460 11 (57)

(51)

(125)

(69)

(26)
137

EBITDA

WCR

Capex

Investment
in R&D

Financial 
costs

Others

Net Cash Flow

Restructuring
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)��'*

+137

Net debt
31/12/2009

(1,349)

Net debt
30/06/2010

(1,401)

Net cash 
flow

Debt 
from acquisitions

(82)

Change 
in sales

of receivables

+26 (29)

Debt translation
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��3��3�( ��3�43��

Financial costs

EBITDA

��3��3�5

2.93

5.80

2.14 1.75

7.385.56

EBITDA

Net debt
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 '��2*�6�7�%�������

8

��� � 0��
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� �
������*
 '���*

��� � #�
����
��
����
�����!� '��2*

��� � 9
�� �
���
� ���'� �"(*

��� � #�������
��

� '$ �$"*� 6:�$"%8

+��
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3 Consider consolidation opportunities
� Supported by clients
� Synergistic and fast to implement
� Consistent with Group's financial objectives

2
Accelerate Asian strategy

� Accelerate growth in China with new entry points and regional partnerships
� Capitalize on relations with Nissan and Hyundai

1 Increase technology leadership
� Speed up innovation
� Partnerships with universities / suppliers / technologyfirms
� Selected investment in mid-size firms with strong innovation and technical portfolio

+���
�������(;���"
�����
��� #���
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1.2 million bumpers delivered in 2009

4 plants in Spain

2009 total sales €135 m

Acquisition price: 
cash at closing

Sales to 39% 37%
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Including Plastal Germany and Spain

4%

9%

13%

13%

15%

25%

Rehau

Peguform

Magna

Faurecia

Plastic
Omnium

Plastal
(excl. Germany 

and Spain)

No. 1

���

���
����!�
�����
��*
��6�
�%8

37%

16%12%

10%

8%

7%

2%

GM  2%

6%

PSA
BMW

Ford 

Renault 
Nissan

Daimler

Porsche

Others

VW
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1 Leadership in Emissions Control 
and Seat structures and mechanisms 

2 Operational performance 
and R&D competitiveness

3 Strong position with international OEM 
(incumbent on global platforms)

4 International norms / standards

2014: 33 plants

����
�������!������0����

2014

1.7

2009

0.7
CAGR

+19%

?�����
��

�
���������6'��8

2010: 22 plants

� Extend footprint and OEM coverage

� World-class R&D
� New center in 2011
� 610 engineers in 2014

� Regional J/V Strategy

�����
����
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������������������
������ �������������� �������

� &����
�����
�����+�@ ���
��� �����
 �����������
������
 ���
����������A1
 ��������� +�@;1@ !"�����
��#����$� �
%

� �����
��

 B�'�$�*

� ���$�
��

�
����
� B�'"��*

� )#/ �
����	��

����
 ������!�� ���0�����
���

*
���!��� C�����

52.3%
27.0%

16.0%

3% 1.5%

SASAC
Ningbo Huaxiang

Changchun Light Bulb

Guangming Investment Changchung Light Cooperative
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�
�������
���� ���*

4�%"�%4�%"�% "�%4�%

� +���
�������

 �572$%�
<���� 
���
 ���C�����

� 0�
����� �����
�
�����D
� A1
 �
�!

� +���
��������C��� ��E

���$�
��

�B '�$�* ���$�
��

�B��'���* ���$�
��

�B��' $�*

����
�������!������0����
���

*
���!��� C�����
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*
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�� F���������G�*��

F..G	

� 5������������
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� �����
��

� '(����)�������

� ���$�����
� ��������
�)�������

� $������
 F

�� ��������������

Jinan

Shanghai

Hangzhou

Ningbo

Luqiao

Linhai

Xiangtan

Lanzhou Jinan

Shanghai

Hangzhou

Ningbo

Luqiao

Linhai

Xiangtan

Lanzhou

Chengdu

Plants

Headquarter� ��<��
�����������������������������
 ������D
�

G)&)- ��**������+�,���� +����
������ ������� -���������)� �.� ������
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*
���!��� F

�� F���������G�*��

� ������
 �#����$��
 
��������!(�/%�0 ,���� �
��1���


� 2�����
 �(�*��
��������
 �����,������ +������
����
+����������
���

� ��**���
 �
������ ������� �
����������)� �.�������

� ��	(���������� �� 3�4	(��

0��������
 ���F

��H
 ���!�� ��
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� .����


� -������*
����

� �
��

; �%�������:��%

; 5%������; $%

:���%�����:��"%

:���%������:��$%

*:Like-for-like basis at constant exchange rates
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-
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��%�; �4�%

J�'�"�*

> '���*

"%

> '���*
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*:Like-for-like basis at constant exchange rates
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&���
������
��������
�����$����
����
���
���
������ ����
	����
�
�
������
	��,�������-��%

�����$����.
&��
,����
/,����/
/$���/
/����%���
���/ 
/�
����-�/
/�����#���/
/���
���/

/������������/
/������/
/�0������/
/��������/
/���� $����/
���
��$����
�0���������
������	�

�����
	��,�������-��%
�����$����.
1��
�
��
�����$�� ��
���
�����

���
�
�
�
�����

�0����������
���
#����
�
���
$�������
���
�����
��� �
��
�	
���
����
�	
����
������.

2
�
�0����������
���
�����	�
���
�0�������
��
%���
 	����
���
,�
�����#�
�����
��
�

����������
�����
	��
���$.


��,�#���
�����
���
��
��
���
�����
����
	��,������� -��%
�����$����
,���
$��������3�
��

���#�
��
��
�������.
4���
��
�
��
�����$����
��#��# �
���-�
���

������������
�
��
��

�
��$���#�
#������
����
�����
��#����
$�0
���
����� 
����
	��������
��������
�	
-��

�
���$����
����%�
�������
��,
$�������
�������
���
 �����%��
�	
���
5
������
��
�����

�����$����
�
������
�0����%�
������
������������
�	 
��
����%��
��
��$$������
����������

��6
������
���
�������
��
�0��
��
��
�����
��
���%
 �������
��������%
��
�����������
��$������

���
������
���
�
���$�
��
��
��		��
$���������
	��$ 
�����
���
�
�
��
���
�����$����.
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��,

��	��$�����
��
	
�
��
�#����.



�)���
���

��
�	


��

���

��

��


��
���

���
�
�

���
���

���

����
���	
����
���
���
��
�� ���
���� �)����
���	
����
���
���
� ��
�
�� ����


