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FAURECIA INVESTS IN ESP CONSULTING  

TO DEVELOP WELLNESS SOLUTIONS FOR OCCUPANTS INSIDE THE COCKPIT  

 
Faurecia, one of the world’s leading automotive technology companies, today announced 

an investment in ESP Consulting, an innovative French lab that uses cognitive science to 

optimize human well-being and performance in different situations. Faurecia’s objective is to 

better assess the human impact of its technologies for predictive and personalized use cases 

inside the cockpit. 

 

David Degrange, Vice President Cockpit of the Future, Faurecia: "Through its expertise in 

gathering relevant data on vehicle occupants under real conditions, ESP Consulting will give 

Faurecia a credible scientific platform and greater insight into human factors.  This will enable 

us to offer innovative wellness solutions designed primarily to improve postural comfort, 

diminish fatigue, reduce stress and eliminate motion sickness."  

 

Jean-Bernard Fabre, Founder and CEO of ESP Consulting: “The partnership with Faurecia is an 

incredible growth accelerator, which will allow us to expand our laboratory and facilitate our 

international deployment. This strategy will involve the construction of two very high-tech 

spaces: the biosensor-based driving simulator, fruit of our partnerships with racing teams and 

an environmental chamber, a very unique device for studying human behavior in a specific 

climatic situations."  

 

Faurecia Ventures invests in up-and-coming companies that have the capacity to strengthen 

the Group’s innovation strategy by identifying, incubating and investing in startups with 

relevant technologies for the Cockpit of the Future and Sustainable Mobility.

 
 

 
 

About Faurecia 

Founded in 1997, Faurecia has grown to become a major player in the global automotive industry. With 290 

sites including 30 R&D centers and 109,000 employees in 35 countries, Faurecia is now a global leader in its 

three areas of business: automotive seating, interior systems and clean mobility. Faurecia has focused its 

technology strategy on providing solutions for smart life on board and sustainable mobility. In 2017, the Group 

posted total sales of €17.0 billion. Faurecia is listed on the Euronext Paris stock exchange and is a component 

of the CAC Next 20 index. For more information, please visit www.faurecia.com  
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